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Foreword:

Published by Al Jazeera Centre for Studies, the Modern Media Dictionary is an
epistemic contribution to the lexical industry that achieves an accumulation
of media knowledge as a scientific means of documenting the connection
to its field of work, giving readers a deep awareness of how the lexical
system expresses the process of phenomena and the issues that it deals with
through research on the origins of words, forming vocabulary and concepts,
and investigating their historical development. This electronic dictionary
will be the starting point for understanding the historical nature of media
terminology; the different contexts in which they were formed; the issues and
problems that it portrays in its relationship with social, political, intellectual
and philosophical transformations; and their effect on human thought on

.@A,.IAEI dnli qarmly) IVINEVEVIRS
Dr. Mohamed Ahmed Ibrahim, Academic Researcher.



these issues. This is because terminology cannot be isolated from the social,
historical and political structures that produced it. In addition, some social
and historical operations occur from within the terminology (e.g. cyberspace,
social media networks). This issue features a scientific article prepared by
Dr. Mohamed Ahmed Ibrahim as part of the Modern Media Dictionary series,
and a contribution to its construction and system.
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